
opticianonline.netopticianonline.netIndustry news

Website tracks Rx orders Mido is primed to expand
The 37th Mido show, at the new venue of Milan’s Rho-Pero 
Fairgrounds is already sold out, with organisers considering the 

possibility of adding a sixth pavilion.
The show, from May 4-7, has already increased its surface area 10 

per cent over 2006, with an 8 per cent increase in the number of 
exhibitors from around the world. Frame and sunglass manufacturers 
will occupy pavilions 1-3 and 5, while pavilions 2-4 will be divided 
among lens makers and international group stands. Mido Design Lab, 
previously known as Mido Trend, will be in pavilion 7. All pavilions will 
have new service and relaxation areas like the Exhibitor’s Lounge.

Organisers said that despite the size and practicality of the new 
space, they were considering further expansion, by including pavilion 
6 to accommodate Mido Tech, an area for machinery and equipment 
and companies that manufacture components.

The Design Lab area will focus entirely on ‘design’ products and 
prototypes, an area only open to ‘truly innovative manufacturers – 
those at the forefront of research and experimentation of new shapes, 
materials and colours’.

President of the show, Cirillo Marcolin, said: ‘Mido needed to find 
new headquarters that would complement its growth pattern and be 
able to perfectly align itself with the changing demands of the market. 
Thanks to its functional lay-out and the availability of flexible new 
space, even in terms of communication, Mido 2007 is a tangible 
solution to the industry’s needs.’

On the evening of Friday, May 4th, all fair participants will be invited 
to a ‘world-class event that will retrace, step by step, the fantastic 
decades during which the eyewear industry as a whole has made a 
name for itself in the world’.
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UltraVision’s Bradley retiresClearly the Number One choice
for all your specialist optical labelling needs

Cumnor Road, Wootton, Oxford OX1 5JN
Tel 01865 736922 Fax 01865 736914

We are your most innovative and reliable source for all
your price-ticketing, lens and frame labelling needs.
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Price labels, every kind and colour

Lens labels - stock lines and bespoke

Labels for contact lens packaging

Dumbbells, barcodes, all label styles

Or for immediate service please call
Download our full catalogue from www.ewmorris.co.uk
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Visit us at Optrafair 2007 April 21st - 23rd,  Hall 6, stand P18

 OcucoRelcon has developed a 
secure web portal for Rx labs to 

provide customers with up-to-the-
minute order tracking information.

In partnership with Tant 
Laboratories, which piloted the 
scheme, OcucoRelcon lab-specialist 
subsidiary DRS Computing can 
provide online access to the full list 
of orders sent by opticians for 
processing. Individually password-
protected order taking ensures 
confidentiality and access to detailed 
information on each order’s status.

‘Search’ and ‘order by’ facilities for 
location and grouping orders on 
screen are designed to make the 
task of tracking jobs much easier. 
Orders placed electronically, by 
phone or fax, can also be tracked.

Tant managing director Gez 
Donovan (pictured) said: ‘Thanks to 
innovations like this, 2007 will be a 
great year for independent labs 
offering services to opticians that 
were only available previously from 
mass manufacturer competitors. The 
internet-based order tracking service 
is another example for independent 

labs technically innovating to make 
life easier for our customers. We will 
always recognise the importance of 
telephone contact and yet also 
appreciate that many of our 
customers find internet order 
tracking very convenient.’

David Bunney, MD of DRS 
Computing said the service was a 
foundation stone on its strategy to 
provide Rx labs and opticians with 
efficient electronic links, adding that 
the electronic order process and 
tracking also acted as an audit trail.

 Vice-president and head of 
manufacturing at UltraVision, 

John Bradley (right), has retired after 
20 years in the contact lens industry.

Dr Darko Stojkovic (left) takes on 
the new role of manufacturing and 
development manager, having been 
heavily involved with the R & D into 
UltraVision’s recently launched 
Plasma GP lenses, forthcoming 
silicone hydrogel range and new 
equipment installation. He thanked 
Bradley for unselfishly sharing his 
management, contact lens skills and 
knowledge, and said: ‘The constant 
improvement of service to our 
customers will be maintained by 

relying on the outstanding 
manufacturing team John has built 
up over the last 20 years.’

J Keith Lomas, group president and 
CEO said: ‘John has been a key figure 
within optics and a first-class 
ambassador for UltraVision 
throughout the industry and 
profession for many years.’

ACLM secretary general Simon 
Rodwell said that Bradley had been a 
solid supporter of the association 
over a number of years, chairing and 
attending important meetings. ‘He 
did a great deal to enhance the 
reputation of manufacturing and the 
contact lens speciality,’ he said.
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